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1. What is pricing?

2. What are two motivators for customers to make a purchase?

3. Explain each of the four sources of goods:

a. Wholesalers – 

b. Growers – 

c. Flower Markets –

d. Brokers – 

4. What does it take for a florist to be a successful buyer of flowers and other products?

5. Explain how to calculate unit cost of goods. Show an example:
6. What is wholesale cost of goods?

7. What is retail price?

8. Why is labor such a large cost of operating a floral business?

9. What are hard goods?

10. What is included in operating costs?

11. List three types of marketing.

12. What are two ways to price floral designs?

13. Explain a 3:1 pricing ratio. Show an example.
14.  What is a typical percentage Mark-up?
15. Explain quality.
16. What should be done to a potted plant before sale?

17. Define marketing.

18. What is advertising?

19. How can one promote a business?

20. What is meant by product turn over?

21. What is a niche market?

22. What is a circulation area or marketing area?

23. What is meant by customer service?

24. List the types of customers:

25. What is selling?

26. Complete the Telephone answering assignment.

27. What are six ways to advertise?

28. What must an advertisement do?

29. What is a marketing plan?

30. What are the methods of payment currently used today?
31. What is retailing?

32.  Make a Logo here for a floral business:

33. Make a sketch of a floral shop layout.
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CREATING A FLORAL SHOP

Read THOROUGHLY! 

1.  You will be assigned a group of 3 people. 

2.  Your team is to collectively complete this assignment.

3.  After the initial set of directions has been given you will have 2 days to complete the following tasks. These sites should all be put into a packet to turn in. They should be in color and look like they are ready for actual use. You will also share these items with the class through a presentation.

A. Create a name & logo for a potential flower shop.

B. Create a slogan for the floral shop. 

C. Explain what type of shop you’re floral will be, its location, list at least ten items and or services you will offer and three ways you will advertise.

D. Create a 30 second radio commercial for your floral shop. No more, no less.  You can recite it live or record ahead of time and play during your presentation.  

E. Design a flyer for your floral shop grand opening. 

F. Make a sketch of the floral floor plan.

4.  A couple of pointers to help get you started. 

· Know your market.

· Know why people buy flowers?

· Research flower shops on the Internet

· Brainstorm, and then disperse to get the tasks done.

· If you are given a task complete it, if you are unable to complete it tell someone. 

· Waste no time. 

· Use all available resources, which may mean even asking real live PEOPLE.  Stay within the confines of the school building and no distracting other classes.  

5.  Finally…

· Keep track of all the steps you utilized in completing this assignment. This a written list is to be turned in!

· Who did what?

· What resources did you use?  Specific names!

· Why you chose the way you did?

· Why your creation is the best?

· What obstacles did you face?

· What would you do differently?

Your team is:






This is due:







Project Score Sheet: Team member names: 

	Requirement:
	Pt. Possible
	Your score
	Comments

	Floral Name & Logo
	10
	
	

	Floral Slogan
	10
	
	

	Shop Description: type, location, items offered, advertising method
	20
	
	

	Radio Commercial – right length, catchy, quality.
	30
	
	

	Flyer – where, when, who, what, contact info – color, quality.

	20
	
	

	Sketch of floor plan
	15
	
	

	Quality of project
	10
	
	

	Team presentation – all participated
	20
	
	

	Team effectiveness & creativity – on task, wise use of time. List of who did what.

	15
	
	

	Total Possible
	150
	
	


MARKETING GREENHOUSE/FLORAL PRODUCTS
Effective marketing is essential in the horticulture business.  Marketing is the process of selling products and/or services that the customer wants or needs.  A marketing mix is generally used. A marketing mix is a combination of activities used to market your products and/or services. Included in the marketing mix are items such as pricing, shop/business layout, window displays, brochures, articles, flyers, advertisements in media and selling techniques.
Your assignment:  Create one marketing tools that could be used to market floral or greenhouse plants or products. Tools you could create include: a sales ad for a newspaper, a flyer, a brochure, a news article, a sales poster, a radio or TV ad (script).  If you would like to create some other marketing tool please ask Mr. Wilson. This should be on your marketing tool:

Your name


Product pricing


Product Description – colors, sizes


Location of where they can be purchased


Who to contact


When they can be purchased – hours open


At least one graphic or picture


At least two different font colors

This assignment is due: 







Telephone and Sales Ticket Assignment

Background:  An important part of marketing is customer service.  Many floral and greenhouse sales are made over the telephone.  Using proper telephone etiquette is a critical aspect of customer service and will help to ensure sales and returning customers.

Part 1:  Properly take a phone order:

Instructions:  Demonstrate proper techniques for using the telephone in a sale presentation by writing out a script of a phone order for a floral or greenhouse business.  Your script must follow these guidelines:

a. answer promptly

b. Greet the customer with respect and happiness

c.  Use the customer's name

d. Ask for delivery information

e. Ask probing questions

f. Offer product and price presentation - such as what you offer and the cost.  Perhaps a package deal.

g. Ask the customer for a buying decision.

h. Confirm the order

i.  Summarize the charges.

J.  Determine the method of payment and collect that info.

k.  Reassure the customer that the order will be completed.

l. Thank the customer
Part 2:  Complete a floral sales ticket:

Instructions:  Design a sales ticket for a retail florist shop (manually or on a computer).  Your ticket should include the following sections:

a. Company Name, address, phone, website, fax number.

b. A ticket or invoice number.

c. Date of delivery and order date.

d. delivery information and instructions, including recipient's name, address, phone number.

e. Design information: including number and price of flowers and items in the design. Type of arrangement and any special instructions.

f. The card to be included with the design, what message should be written on the card.

g. The full name of the person making the purchase, their address & phone number.

h. Billing information, including credit card info, or cash sale.

Actually create the sales ticket!
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Thank Hou!




HERE IS AN EXAMPLE:
